EFFEGTIVENESS OF PERSUASIVE AGTIVITIES IN QUITTING SMOKING?

e awareness of negative outcomes were proposed.
e mindset that physical activity helps
to quit smoking
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This study assessed how effectively activities convinced people of
their significance in smoking cessation. In Figure 1, the change In
belief regarding each aspect following every persuasive activity is

depicted.
Most only had a minimal effect, around 0.2 or less. The biggest

I I I I I ‘ I l I effect was in the belief of “Awareness of positive outcomes” after
the activity of self-efficacy.
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I 1 Recomendations:
e Take the current mindset into account when givin the activity,

Cohen's d Values per Activity
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Bl Self-efficacy
Practical knowledge
B Awareness of positive outcomes
4 - Bl Awareness of negative outcomes
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especially about awareness of negative consequences
e Give a bigger focus on the positives to be gained from quitting
smoking

Future work:
e explore the differences in the free-text answers text and the
Dropout Response, Effort and Usefulness Beliefs " numerical answers
e Dive deeper in why self-efficacy has a bigger affect on
something else, instead of what it was trying to persuade in.

figure 2: Themes for Each Activity

figure 1: effect size of each activity on the dropout, effort and the beliefs




