
05. results
Detection accuracy improved after the intervention

Main pattern: Images showed the largest improvement, while text had the highest accuracy.
Remaining challenge: Most errors came from AI-generated content being judged as human-
created.

REal or ai-generated?
Testing AI and media literacy interventions with AI agents impersonating young adults

03. Methodology
Controlled simulation experiment: AI agents impersonating
young adults complete detection tasks before and after an AI and
media literacy intervention.

Pre-intervention: identify AI-generated and human-created
examples.
Intervention: short guidance with detection tips.
Post-intervention: classify new examples after the intervention.
Main measure: change in detection accuracy
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01. Introduction
Generative AI can produce
realistic text and images,
making human-created and AI-
generated content harder to
tell apart. This study uses AI
agents impersonating young
adults to explore whether AI
and media literacy guidance
can support detection.

04. experiment data 
• 20 AI-agent personas
• 800 total judgements
• Text + image stimuli
• Pre- and post-intervention design
• Measures: accuracy, confidence,
difficulty

06. Conclusions & future work
Conclusions: Cue-based guidance improved AI-generated
content detection, especially for images. However,
confidence did not clearly align with correctness, so it
should be interpreted carefully.
Future work: Test the intervention with real young adults,
compare them with AI-agent personas, and evaluate the
design across multiple AI models.

02. Research focus
• Intervention effect: Does
guidance improve detection
accuracy?
• Modality effect: Do results
differ between text and image
stimuli?
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