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This project introduced:

._I : e The performance of incongruous personas is essential;
they are most like real humans. o The ValueActionDilemmas dataset, consisting of
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= " « Earlier work showed that marked words and 616 moral dilemmas based on Schwarz values.
o An apprach to create cultural-political personas

O sociodemographic descriptions may cause bias,
using values analyzed by Inglehart-Welzel.

The experiment reproduced the value-action gap.
The personas reduced the gap in aggregate,
especially for moderate and max personas.
Incongruous personas remain more challenging,
even though they are the most realistic.
This underscores the challenge of these personas and
is ground for future work.
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stereotyping and representational harm in personas.
o Special care should be taken when using these personas
while accuracy on cultural-political values is required, e.g.:
. o Synthetic populations for social science,
I o LMs as therapist or for personal advice.
o - stongly missigne e The results of the experiment may differ when the moral
dilemmas, persona representation, or language model size
and architecture are changed.
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Fig. 2: Alignment rate for Qwen3.6 35B A3B: blue means values and actions are aligned, red means misaligned
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